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Bottled water is a modern marketing success story. These days, we see it everywhere, in

lunchboxes, and lecture halls, at meetings and sporting events. Even thirty years ago, almost
nobody thought of buying bottled water. Most people were happy with the plain tap water.

The Japanese market for bottled water tripled between 1994 and 2004 and is still growing. The
average Japanese person today drinks 12 liters of mineral water a year, although that is still only
one-twelfth of the amount drunk by the average French person.

When we buy a bottle of water, we are really paying for the brand as much as for the water. In
the case of San Pellegrino in Italy, it is not so much the water that we buy as the bubbles. The still
drinking water of the town is free and only the bubbles are added in the factory.

There are signs, however, that things may be about to change. People around the world are
starting to think again about the effects of all those plastic bottles on the environment. The United
States Conference of Mayors recently resolved to encourage tap water use. In the U.K., bottles of
water are no longer served at government meetings. The movement against bottled water is
growing.
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A-6 Maritime safety information includes navigation and meteorological warnings,
meteorological forecasts and other urgent messages pertaining to safety transmitted from coast
stations or coast earth stations.

(3£) maritime safety information ¥ F%24 1% pertain to ~Zf81 %

GERD) MR X HER R BB E SN DM LR EEHRIZ E O X 5 iFlE &b,
1. W7, [RETHICET 2 BEHUIRE S5 1,
2. R[BETWMEOELBHFOMOBERIZIEE S5 HEH,
3. WUTERK ORGSR, KE TR NLZE2ICET A thoR20EH e L,

A-7 The safety call format or the safety signal indicates that the calling station has an important
navigational or meteorological warning to transmit.
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A-8 Intership navigation safety communications are those VHF radiotelephone communications
conducted between ships for the purpose of contributing to the safe movement of ships.
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A-9 'To facilitate the reception of distress calls and distress traffic, all transmissions on 156.8MHz
shall be kept to a minimum and shall not exceed one minute.
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A: Which do you like (7 ), to travel by ship ( 1 ) by air?
B: I( 7 )togobyship( = )theboatis( 4 ) sobig.
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Wewill( 7 )out( A )Nagasaki( 7 )away after takingonthe( = ) and fresh
water (4 ) Misaki.
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5. get 6. right 7. set
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A ship station (7 ) another ship station ( 1 ) digital selective-calling ( © )
should use the frequency 2177 kHz (= ) the call. Acknowledgements of such calls should also

be (4 ) on this frequency.
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